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INTRODUCTION

The purpose of this Supplementary
Guidance (SPG) is threefold

Planning

•

to outline the statutory provisions in
respect of advertisement and provide
information about the need for
advertisement consent;

•

to provide guidance on the
interpretation of Kennet Local Plan
policies in respect of advertisements;
and

•

to promote good practice in
advertisement design by highlighting
the key issues which should be
addressed when thinking about
designing an advertisement for a
particular building and location.

It is a particular concern of the Council that
advertisements should respect the historic
environment of the District. Advertisements
should not impose a uniformity of design in town
centres which would detract from their unique
environment. Nor should they take the form
which would be regarded as inappropriate in the
scenic landscape of the countryside or in the
villages, many of which are designated as
Conservation Areas.
However, the Council wishes to promote a
positive approach to advertisements in
recognition of the contribution they can make to
a vital and vibrant economy when sensitively
sited and designed.
The SPG is divided into three sections, which
reflect the purpose of the document outlined
above.

Part 1: When do you need Advertisement
Consent
Part 2: Express Consent and Kennet Local
Plan Policies
Part 3: Design Considerations

A consultation document containing the draft
Supplementary Planning Guidance was
published in September 1997 and copies placed
in all public libraries and Council Offices within
the District. Advertisements were also placed in
the local press advising that copies of the
consultation document were available free of
charge from the Council Offices and indicating
other locations where copies could be inspected.
Additionally copies were sent with a letter
requesting comments to the organisations and
individuals listed at Appendix A. The list of
consultees includes all town and parish councils,
neighbouring local planning authorities, amenity
societies, relevant development agencies and all
those who made comments on the
policies/appendix relating to Advertisements
included at the Consultative and Deposit Draft
stages of the Local Plan. The policies of the
Kennet Local Plan, included in this guidance,
have also been subject to the same consultation
exercises as the remainder of the Plan.
Comments received during the Local Plan
process have been considered in the
preparation of this SPG.
The draft Supplementary Planning Guidance,
together with comments received as a result of
the consultation exercise was considered by the
Planning & Development Committee on 22
January 1998 and it was resolved that the
document be adopted as Supplementary
Planning Guidance and regarded as a material
consideration when determining planning
applications. The preparation of Supplementary
Planning Guidance as a means of covering
detailed issues to supplement policies in
adopted local plans is consistent with advice
contained in PPG1 - General Policies and
Principles, para 42.
Design guidance in respect of advertisements in
Devizes and Marlborough is currently contained
within two documents 'Devizes - Design of
Shopfronts and Display of Advertisements'
(1983) and 'Marlborough Town Centre - Design
of Shop Fronts and Advertisements' (1980). In
the former publication paragraphs 39-60 and
policies A.9 to A.20 will be superseded by this
SPG once adopted by the Council. In the case
of the latter publication, paragraphs 27 to 46 and
policies A.6 to A.13 will be superseded.
At that
time, this document will become a material
consideration for the purposes of development
control.
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PART 1 - WHEN IS ADVERTISEMENT CONSENT
REQUIRED?

What is an Advertisement?

Do I Need Advertisement

Section 24 of the Planning & Compensation Act
1991 defines 'advertisement' as

The main purpose of the advertisement control
system is to help everyone involved in the
display of outdoor advertising to contribute
positively to the appearance of an attractive and
cared-for environment in cities, towns and the
countryside.

'any word, letter, model, sign, placard,
board notice, awning, blind, device or
representation, whether illuminated or
not, in the nature of, and employed
wholly or partly for the purposes of,
advertisement, announcement or
direction, and (without prejudice to the
previous provisions of this definition)
includes any hoarding or similar
structure used, or designed or adapted
principally for use, for the display of
advertisements, and references to the
display of advertisements shall be
construed accordingly. ,
Effectively this covers all forms of advertising
from posters and notices, pole signs and canopy
signs, advance signs and directional signs to
flag advertisements and captive balloon
advertisements. It is generally not difficult to
determine whether the development you
propose constitutes an advertisement. A more
difficult decision is whether you require 'express
advertisement consent' to erect or display the
advertisement you have in mind.

Consent?

Most people are familiar with the principle that if
you wish to significantly extend your home or
build a new house it is necessary to apply for
planning permission to carry out the works. If
you wish to erect an advertisement similar
principles apply in that you will need
advertisement consent. The rules in respect of
advertisement are, however, are a little more
complicated as the Town & Country Planning
(Control of Advertisement) Regulations 1992
distinguish between three groups of
advertisements. These comprise:-

1.

2.

3.

Advertisements which the rules
deliberately exclude from control by
the Local Planning Authority (LPA);
Advertisements which have 'deemed
consent' because they are within the
limits set by the rules; and
Advertisements for which the
planning authority's 'express
consent' is always needed.

Each of these three groups is considered in
greater detail below.
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A. Advertisements
Control.

Excluded from

Advertisements which the rules deliberately
exclude from control by the Local Planning
Authority (LPA).
Schedule 2 of the Regulations identifies 10
different classes of advertisement which are
excluded from the planning authority's control
provided certain conditions are fulfilled. These
are summarised If the advertisement you wish to
erect falls within one of these Classes there is
no need to apply to the LPA to carry out the
works. The Department of the Environment
/Welsh Office publication 'Outdoor
Advertisements and Signs - A Guide for
Advertisers' gives examples of each of the 10
classes which include adverts on enclosed land
such as within a railway station or sports
stadium and adverts displayed on vehicles or
vessels that are normally moving such as buses
and boats.

Summary of Advertisements Excluded
from Control
Class A

Balloon advertisements below 60m
above ground but not within an
AONB or Conservation Area

Class B

Adverts on enclosed land

Class C

Adverts on or in a moving vehicle
or vessel

Class D

Adverts incorporated in the fabric
of a building

Class E

Adverts displayed on an article for
sale or displayed on petrol pumps
or vending machines, subject to
restrictions on size and illumination

Class F

Adverts relating to a government
election

Class G

Adverts required by Partiamentary
Order or enactment

Class H

A traffic sign

Class I

A single national flag of any
country

Class J

Adverts displayed inside a
building subject to restrictions on
distance from the window and
illumination

Note:
It is advisable to consult the Control of
Advertisements Regulations for full
details of the conditions and limitations
which apply to the above.
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B. Advertisements Which Have
'Deemed Consent'

provision in respect of size. Examples
of signs which would fall within this
Class are a street name or number, a
brass plate outside a doctor's surgery
or a sign for any religious,
educational, cultural, recreational,
medical or similar institution, or for an
hotel, inn, pub, club or hostel.
Limitations apply to the illumination of
advertisements in this class.

Advertisements which have 'deemed
consent' because they are within the limits
set by the rules.
All advertisements, other than the excepted
classes outlined above, require advertisement
consent before they can be lawfully displayed.
However, the Regulations identify 14 classes of
advertisement which are considered to be

Class 3

acceptable, and where the intervention of the
LPA is thought to be unnecessary. If the
advertisement you propose falls within one of
the 14 classes described in Schedule 3 to the

separate categories within this Class
each with its own provisions in respect
of size of sign or notice, size of
lettering or characters and height
above ground level. Examples of
signs that would fall within this Class
include Estate Agents' boards,
builders' notices, signs for local
events for charitable purposes (but
not for any commercial purpose) and
temporary signs for a travelling circus
or fair (provided prior notice is given to
the LPA). Advertisements permitted
by this class must not be illuminated.

Regulations it is said to have 'deemed consent'
and it is not necessary to make an application to
the LPA The regulations applying to these
Classes is set out below.

Classes of Advertisement which
have 'deemed consent'
Working out whether your advert has the benefit
of 'deemed consent' is not easy. Each of the
classes is briefly summarised below. Appendix
A contains the appropriate Schedules of the
Regulations for further information. It is also
recommended that you refer to the Department
of the EnvironmenUWelsh Office publication
'Outdoor Advertisements and Signs - A Guide
for Advertisers'. If in doubt you should check
with the Planning & Environmental Services
Department as the LPA do have powers to
require a particular advertisement, or the use of
a site for displaying advertisements, to be
discontinued.

Class 1

Class 2

Class 4

miscellaneous adverts on any
premises. This generally applies to
small notices and signs displayed on
the premises or buildings to which the
notice or sign relates. It is divided into
3 categories, each with its own

illuminated advertisements.

This

class relates to internally illuminated
letters or characters provided that the
background remains unilluminated. A
distinction is made between internally
illuminated signs within a retail park
(Class 4(A)) and other business
premises (Class 4(8)). This Class
does not apply in Conservation Areas
or Areas of Outstanding Natural
Beauty. The complexity of determining
whether you will require express
consent for an illuminated sign is
illustrated in Figure 1. Maximum
levels of luminance are detailed in the

'functional advertisements' by
public bodies e.g. a notice board at a
public swimming pool or a bus/rail
timetable at the stop. There are no
size or height restrictions and a
reasonable degree of illumination is
allowed.

notices and signs displayed to
publicise a forthcoming event or a
short term use of a site. There are 6

regulations.

Class 5

advertisements on business
premises. This class gives consent
for a wide variety of signs and
advertisements to draw attention to
any commercial services, goods for
sale, or any other services provided at
the premises where advertisement is
being displayed. Examples include
banks, supermarkets cinemas
garages and restaurants. Specific
provisions in respect of size of sign or
notice, size of lettering or characters
and height above ground level apply.
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Class 6

advertisements

on forecourts of

business premises. This class gives
further consent for signs and
advertisements to draw attention to
any commercial services, goods for
sale, or any other services at the
premises where the advertisement is
being displayed. The Class
specifically relates to forecourts and
advertisements must be at ground
level. A forecourt does not include the
pavement franting the premises.
Again, there are specific provisions in
respect of the size of advertisement.
Class 7

Class 8

flag advertisements. This class
permits the name of a company,
trademark, emblem etc. of the
company occupying premises to be
displayed as a flag on one flagstaff,
fixed upright on the roof of the
building. Flags are not permitted to
advertise specific products without
express consent. It does not include
flags erected at ground level.
poster hoardings around temporary
construction sites. This allows the
display of poster hoardings for a two
year period provided the hoardings
are being used to screen a building or
construction site while the work is
being carried out. Specific height and
size restrictions apply to qualify for
deemed consent. This Class does not
extend to Conservation Areas or

Class 11 directional advertisements.

This

class permits house building firms to
put up temporary directional signs to
their sites. These signs must be within
two miles of the building site and are
only permitted while the site is under
construction. As with other classes
there are specific height and size
restrictions.
Class 12 advertisements displayed inside
buildings. This class is fairly straight
forward in that it relates to , for
example, illuminated signs within a
shop.
Class 13 sites used for displaying
advertisements on 1 April 1974.
This class does not permit any
substantial increase in the extent or
alteration in the manner, of the use of
a site which has been in use since
April 1974.
Class 14 advertisements displayed after the
expiry of express consent. Where
an advertisement which has been
given express consent is continued to
be displayed after the permitted period
the advert is permitted to remain
unless the LPA has forbidden any
further display or has refused an
application for its renewal.

Exceptions

Areas of Outstanding Natural Beauty.
Class 9

four sheet poster panels displayed
on purpose-designed highway
structures. This Class allows the
smallest standard size of poster panel
to be displayed on a purpose built
structure or other objects placed in the
highway, such as a bus shelter,
information kiosk or litter bin. No
illumination is permitted.

Class 10 properly authorised signs for
approved Neighbourhood Watch
and similar schemes. This covers
schemes jointly set up with the police
authority. There are specific height
and size restrictions which apply to
the notices before they are said to
have deemed consent.
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It should be noted that some of the deemed
consent classes do not apply in Conservation
Areas or the Area of Outstanding Natural
Beauty. For information, Appendix C gives a list
of designated Conservation Areas in the District.
Appendix D comprises a map identifying the
area of Kennet designated as part of the North
Wessex Downs Area of Outstanding Natural
Beauty.

Figure 1.
ESTABLISHING THE NEED
FOR EXPRESS CONSENT
FOR AN INTERNALLY
ILLUMINATED SIGN

Are the letters or
characters on an
unilluminated background?

No

Note
Different considerations
apply if the
proposed advertisement
is located
within a retail park or on business
premises and will relate wholly to the
business or name or qualifications of
the person carrying on the business.

Retail Parks
To be deemed consent the sign must
comply with each of the following:Face or overlook
a communal

Are the premises in an
Area of Special Control of
Advertisements

car park. Projecting signs should be
less than 1 sqm in area and project
b e
less than 1m from the wall 0 r

No

more than 1.5m high

Is there an intermittent light
source or a moving
feature?

Other business premises where
the sign relates wholly to the
business or name or qualifications
of the person carrying out the
business.

No

Is the advertisement

To be deemed consent the sign must
comply with each of the following:Fascia Signs should be not more
than one-sixth
of the frontage
measured up to a height of 4.6m or
one-fifth
to the
top
of the
advertisement.

less

than 2.5m high at its
lowest point?
No

If the advertisement

is to

be displayed on a shop, is
it to be displayed on the
wall with a shop window?

Projecting signs should be less than
O.75sqm in area, project
less than
1m, not exceed two-thirds the width
of any pavement below, or be more
than 1m high, and not project over a
carriageway

Yes

Yes

Yes

Is there another
projecting sign
at right angles
to the building
No

Yes

Does the fascia

Does the

panel extend
more than
O.25m from the
wall

projecting sign
exceed O.25m
between the two
sides
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C. Advertisements

Which Require

'Express Consent'.
Advertisements for which the planning
authority's 'express consent' is always
needed.
Any proposals for advertisements which are not
expressly excluded from control by the
Regulations and do not meet the criteria set out
in the 14 classes stipulated in Schedule 3 of the
Regulations will need the 'express consent' of
the LPA before the advertisement can be
erected. You will need to make an application to
the LPA on the appropriate forms and give
details of the proposed advertisements siting,
design and location, as well as details of
illumination and materials, where appropriate.

Standard Conditions
All advertisements displayed with express or
deemed consent are subject to five standard
conditions.
1.

The advertisement, or any site used for
the display of advertisements, must be
maintained in a clean and tidy condition.

2.

Any structure or hoarding erected or
used principally for the purposes of
displaying advertisements

3.

Where an advertisement is required to
be removed, the removal is to be carried
out to the satisfaction of the local
planning authority.

4.

The permission of the owner of the land
or buildings, or any other person with an
interest in the site is always required.

5.

Advertisements may only be displayed
where there is no conflict with a signal
or traffic sign of any sort.

Design Issues
In the case of all categories of advertisements,
the design of the advertisement and the way in
which it reflects its local environment should
always be considered. Part 3 of this SPG
outlines the principle design considerations that
the Council will take into account when
considering applications for 'express
advertisement consent'. Individual land owners
and developers are also urged to take these
principles into account when designing
advertisements which have the benefit of
'deemed advertisement consent'.

Contravention
It is an offence to display an advertisement in
contravention of the Regulations. The local
planning may take action to remove or obliterate
any placard or poster, or require the removal of
any other advertisement, which is displayed in
contravention of the Regulations.
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must be sflfe.

Should the LPA refuse consent for the display of
an advertisement there is a right of appeal to the
Secretary of State against the authority's
decision.
If the LPA consider that an application for
advertisement consent should be refused it is
not sufficient to say that the proposal has been
refused 'in the interests of amenity' or 'it is
contrary to the interests of public safety'. The
specific reasons why the proposal for a
particular site would be contrary to the interests
of amenity or public safety should be given.
(See Part 2 of this SPG for the definition of
'amenity' and 'public safety'.

PART 2 - EXPRESS CONSENT AND POLICIES OF
THE ADOPTED KENNET LOCAL PLAN.

Advertisements are an essential part of any
thriving town centre. With a little care and
forethought they can contribute to the visual
interest and vitality of an historic town centre
such as Devizes or Marlborough.
In villages and the countryside where individual
advertisements will, by virtue of their rarity,
make more impact upon their immediate
surroundings, it must be expected that the
Council will require stricter standards to be
applied to the design, impact and requirements
for advertisements.

AMENITY the effect on:~
~
~
~
~
~
~
~
~

the appearance of the building
the visual amenity of the immediate neighbourhood
the surroundings
existing local characteristics/distinctive character of
the area
scenic, historic, architectural or cultural features
countryside land form and natural contours
landscape character and background features
the scale and massing of existing structures
listed buildings or a conservation area

Source: PPG19 - Outdoor Advertisement
paragraphs 11 & 12

Control,

If an advertisement does not comply with the
criteria outlined in the 14 Classes outlined in
Part 1 of this document, it will be necessary to
apply for 'express consent' before the
advertisement is displayed. When considering
an application for 'express consent' the Local
Planning Authority (LPA), in this case Kennet
District Council, can control adverts when it is
. justified in the interests of 'amenity' and 'public
safety'.

PUBLIC SAFETY considerations include:~ the effect on the safe use or operation of any form
of traffic or transport
~ the effect on pedestrians
~ the likely response of drivers
~ possible confusion with other traffic signs or signals
~ whether the location is distracting or confusing
Source: PPG19 - Outdoor Advertisement
paragraphs 15 & 16

Control,

This part of the SPG outlines the main
considerations that will be taken into account
when the LPA are determining an application for
'express consent' and highlights the policies in
the Kennet Local Plan which give an indication
to applicants of the issues involved. The section
on advertisements is contained in the Built
Environment chapter of the Plan. The policies
give clear general guidance to prospective
advertisers on the likely acceptability of their
proposal and provide a basis for rational and
consistent decisions.
There are a number of other policies within the
Plan which will be relevant when considering an
application for advertisement consent - Policy
BE2 in respect of conservation areas and
policies BE5 & BE6 in respect of Listed
Buildings. These are referred to later in this
section of the SPG and the text of the relevant
policies is set out at Appendix E. Also relevant
are the development principles contained in
Policy DP1 of the Local Plan which would be
employed when considering an application for
advertisement consent. Primarily criteria 1 (road
safety), 3 (safeguarding architectural features),
7 (local amenity), 8 (light emissions), 9 (scale,
design and materials) and 12 (standards of
design) are of relevance. The text of Policy DP1
is also set out in Appendix E for information.
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Applying the General Policy.
POLICY BE9
In considering whether to grant advertisement
consent for a sign, the Local Planning Authority
will have regard to the following factors
determining the effect upon amenity or safety:-

a.
b.

c.
d.

e.

the nature of the building or premises
upon which the sign is to be displayed;
the location of the site, in particular
whether it falls within a Conservation
Area or the Area of Outstanding Natural
Beauty;
the type of sign being proposed and its
appropriateness to the business being
advertised;
the style and design of the advert itself;
the numbers of other advertisements in
the locality.

Criterion (a) The nature of the building or
premises upon which the sign is to be
displayed
The appearance of a building can easily be
spoiled by a poorly designed or insensitively
placed sign or advertisement, or a choice of
advertisement materials, colour, proportion or
illumination which is alien to the building's
design or fabric.
In Conservation Areas or when considering
advertisements to be displayed on a Listed
Building or Ancient Monument special care is
needed to ensure that any advertisement does
not detract from the integrity of the building's
design, historic character or structure and does
not spoil or compromise its setting. Almost all
advertisements on listed buildings or scheduled
ancient monuments will constitute an 'alteration'
and therefore require Listed Building Consent or
Scheduled Monument Consent. (See also the
following sections on Special Considerations in
Conservation Areas and in respect of Listed
Buildings. )

Criterion (b) The location of the site, in
particular whether it falls within a
Conservation Area or the Area of
Outstanding Natural Beauty
As stated above in AONBs & CAs stricter
controls apply. For example, the normal shortterm exemption for balloon advertising does not
apply nor does 'deemed consent' for certain
internally illuminated advertisements.
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Because of the need to preserve or enhance the
appearance of these areas, applications for
express consent will be closely scrutinised to
ensure that the proposal does not compromise
the aims of the area's special designation by
detracting from the special qualities of the area.
It is reasonable to expect that more exacting
standards of advertisement control will prevail in
Conservation Areas. The Devizes and
Marlborough Conservation Areas are thriving
commercial centres where the normal range of
advertisements on commercial premises is to be
expected, provided they do not detract from
visual amenity or are alien to the character.

Criterion (c) The type of sign being proposed
and its appropriateness to the business
being advertised
There are many different types of advertisement,
as the 14 classes described in Part 1 of this
SPG highlight. Each type of sign requires
different design considerations and will need to
be viewed in the context of its surroundings.
Examples include:•
•

Illuminated fascias and box signs
Signs on shops and similar
establishments

•
•
•
•
•
•

Signs for public houses and hostels
Signs for cafes and restaurants
Bed and breakfast signs
Signs for banks and offices
Petrol filling stations
Notice boards.

Each business may wish to project a different
image and have different expectations of their
proposed sign. A simple example is a petrol
filling station which would seek a type of sign
which will be noticed by passing drivers.
Business premises such as an office may
require something much more low key, reflecting
the nature of the business e.g. a simple wall sign
to identify a solicitors office.
Section 3 of this SPG looks in more detail at the
design and appearance of different types of
advertisements and highlights specific design
considerations that will apply in Conservation
Areas and on Listed Buildings.

Criterion (d) The style and design of the
advert itself;

Criterion (e) The numbers of other
advertisements in the locality.

A range of considerations apply in this case.
These are summarised below and explored in
more detail in Part 3 of this SPG. In general
signs should complement the character of the
building on which they are to be displayed and
be of a high standard of design and finish.
Lettering, including materials, type faces and
form of construction, should be influenced by the
architecture of the building and the nature of the
business being advertised. The size of letter
should be in proportion with the available space.

In town centres pressures can lead to a
proliferation of advertisements. This can become
unsightly but, perhaps more importantly from the
advertisers' point of view, can become confusing
and negate the purposes of the advertising. For
example, a few traditional wall signs or hanging
signs can add vitality and interest to the street.
However, too many can distract from the form
and nature of the area in which they are being
advertised and spoil the character of individual
buildings.

The use of traditional materials in traditional

It is the intention of this SPG to promote good
practice in advertisement design. As the
standards are applied consistently it is hoped
that any tendency for providing too many
adverts on individual properties will be resisted selective good advertising is much more
effective than blanket coverage. In time,
problems of clutter should be resolved through
negotiation.

forms will generally be encouraged.
Modern
materials should be used with discretion,
especially in Conservation Areas, as they can be
bold and brash and detrimental to the visual
qualities of an area.
As stated earlier, deemed permission for
illuminated signs (Class 4) does not extend to
Conservation Areas or the AONB. For a large
part of the District, therefore, express consent
for an illuminated sign will always be required.
Generally, illumination in these sensitive
environments is not appropriate. However, in
certain cases the use of restrained and subtle
illumination may be acceptable, for example
hanging signs could be illuminated by a single
spot light.

A definition of what constitutes too many
adverts, in the context of criterion (e) of Policy
BEg, will depended to a large extent on the
scale, nature and character of the local
environment. A proliferation of 'A' boards,
hanging signs and window signs in addition to
fascia boards and wall signs, in a narrow
pedestrianised street may be quite
overwhelming.
In contrast, the same number of advertisements
on a wide street with wide pavements may be
acceptable.
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Applying the Policy for Advance
Warning and Direction Signs.
POLICY BE10
Consent will only be granted for advance signs
where proposals comprise the display of a single
sign in each direction giving advance warning of
a public house, cafe, restaurant, hotel, bed and
breakfast premises or similar establishment,
provided the premises concerned are not situated
on a main traffic route such as an A or B class
road.
In determining applications for consent for
advance warning signs in these circumstances
the Local Planning Authority will have regard to
the following criteria:a.

b.

c.

d.

e.

f.

g.

h.

the display should be limited to one
advertisement in each direction and
should be sited not more than two miles
by road from the premises to which it is
intended to direct traffic;
no part of the sign should be situated on
road bends, highway verges, junctions or
other locations where they are likely to
obstruct or seriously distract the
attention of drivers and so cause danger
to road users;
the sign should be displayed so that no
part of it is higher than 4.6 metres above
ground level, or 3.6 metres if the location
is within the Area of Special Control;
the sign should be constructed in
traditional materials and should
preferably be in the form of a 'finger post'
or 'gibbet' type hanging sign;
no part of the sign should be of reflective
material, the design should not be similar
to that of a traffic sign, and the display
should not include any illumination;
consent will not be granted for a sign
within the terms of this policy if the
community in which the premises are
located is itself the subject of advance
signing under the terms of the local
highway authority's policy for the signing
of local services;
where the sign invites vehicles to turn, it
should be located so as to allow drivers
adequate time to signal and turn safely;
consent will not be given for a sign
which invites drivers to turn right on a
main road, or where there is fast moving
traffic.

It would be expected that where more than one
business in a single community wishes to
undertake any advance warning display on a
single road frontage the displays should be
combined into a single sign.
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There is an increasing tendency for certain
establishments to display signs at some
distance from the premises, usu;:llly on the
nearest main road if the premises are situated
on a side or subsidiary road. Quite often they
appear on highway verges which would not
normally be permitted on the grounds of
highway safety.
Generally, advance warning signs and direction
signs are not acceptable. However, the Council
will consider granting advertisement consent for
an advance warning sign for a public house,
cafe, restaurant, hotel, bed and breakfast
premises or similar establishment in accordance
with Policy BE10 of the Kennet Local Plan (set
out above). In assessing the application, the
Council will have regard to the nature and
situation of the building being advertised and to
whether the sign is reasonably required.
The above policy seeks to signal the willingness
of the local planning authority to grant consent
for a sign giving advance warning of the
relatively remote premises to which it related,
leaving the advertiser reasonably free to
determine how near or far from the premises the
sign should be within the two mile limit. The
policy does not affect the deemed consent rights
for the display of signs on or within the curtilage
of the actual premises. It recognises the
constraints that would be applied by the local
Highway Authority and the need to take
cognisance of the public safety aspect of
advertising displays.
This policy offers positive recognition of the
need for some form of advance direction to
particular kinds of businesses but still aims to
control any attempt at proliferation of signs in
anyone area by encouraging joint signs where
appropriate.
Where a sign is permitted, it should be well
designed, designed to the minimum size
possible and appropriate for the situation. It
should be designed and sited to harmonise with
the setting. A proliferation of advertisements
which might be considered acceptable on an
individual basis will not be allowed to spoil the
appearance of the open countryside.

All applications for an advanced warning sign
will be referred to the Highway Authority in the
interests of public safety. It is very rare for the
Highway Authority to accept an advanced
warning sign which is located within the highway
verge. As a general rule, therefore, unless the
proposed location of the advertisement is 'over
the hedge' on private ground, the application will
be refused. Should an application be permitted
which is within the highway verge, separate
consent from the Highway Authority will be
needed to erect the sign.

Applying the Policy for Pick- YourOwn/Sale of Produce/Farm Shop
Signs
POLICY BE11
In considering whether to give consent for any
sign or advertisement for farm shops, pick-yourown and similar establishments, the Local
Planning Authority will have regard to the
following criteria:-

a.
The Council recognise that effective signposting
for rural businesses can be an important way of
attracting customers to local facilities and thus of
benefit to the local rural economy. If a sign is to
be refused on the grounds of public safety alone
but the proposed sign is acceptable in all other
respects, in the context of Policy BE10, the
Local Planning Authority will make every effort to
suggest an alternative site for the sign where it
would be acceptable in the interests of public
safety.
Directions to national attractions, such as
Avebury, and to local events, such as an RAC
sign or an annual country show, are classed as
road traffic signs and authorised by the Highway
Authority.

b.
c.

d.

e.

f.

g.
h.
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the proximity of the premises concerned
to a public highway;
the display should be limited to one
advertisement in each direction;
no part of the sign should be situated on
road bends, highway verges, junctions,
or other locations where they are likely to
obstruct or seriously distract the
attention of drivers and so cause danger
to road users;
the sign should be displayed so that no
part of it is higher than 4.6 metres above
ground level, or 3.6 metres if the location
is within the Area of Special Control;
the sign should be constructed in
traditional materials and should
preferably make provision for
interchangeable elements as part of the
sign design;
no part of the sign should be of reflective
material, the design should not be similar
to that of a traffic sign, and the display
should not include any illumination;
where the sign invites vehicles to turn, it
should be located so as to allow drivers
adequate time to signal and turn safely;
consent will not be given for a sign
which invites drivers to turn right on a
main road, or where there is fast moving
traffic.

There are specific advertising problems which
are usually found in rural areas. A particular
case is advertisements by farmers,
horticulturalists and nurseries etc. relating to
goods for sale. These are unfortunately often
crudely made and lettered,and left in position
long after the purpose for which they were
needed has passed.
The most appropriate form of sign will be well
designed and lettered with interchangeable
panels to display the produce available. The
site for a sign considered under this Policy
should be located at the point where direct
access to the site is taken. Applications for an
advance warning sign would be considered
under the provisions of Policy BE10.
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Quite often such advertisements are displayed
without the necessary advertisement consent
and can lead problems of public and highway
safety. Where advertisement consent is
granted, in accordance with policy BE11 of the
Kennet Local Plan, the Council will consider
limiting the display to appropriate times of the
year.

Special Considerations in
Conservation Areas
Although the range of advertisements enjoying
'deemed consent' is quite restricted within
Conservation Areas, a significant impact on the
character and appearance of the area can still
be made by the erection of signs over which the
Local Planning Authority has no formal control.
Councils are encouraged to provide clear advice
to advertisers (for example, in the form of a
design guide) to educate and foster co-operation
with commercial enterprises within areas of
special architectural or historic interest. One of
the aims of this Supplementary Planning
Guidance is to fulfill this informal role, as well as
to provide a basis for the assessment of
advertisement proposals which do require the
express consent of the Local Planning Authority.
The Council can seek authority from the
Secretary of State to suspend the deemed
consent coverage for an area where a nonobligatory code of design is proving inadequate
to protect the special character or appearance of
the Conservation Area. This is a fairly drastic
and unusual measure to take, and one which is
only accepted by the Secretary of State where
the Council can demonstrate that all efforts to
encourage good practice have not prevented
unsuitable advertisements and that, therefore,
increased control by the Local Planning
Authority is justified.
Section 72 of the Planning (Listed Buildings and
Conservation Areas) Act 1990 requires that in
the exercise, with respect to any buildings or
other land in a conservation area, of any powers
under the planning Acts, special attention shall
be paid to the desirability of preserving or
enhancing the character or appearance of that
area. This means that in considering
applications for advertisement consent, the
Council must assess the impact of the proposal
on the Conservation Area, with a view to
ensuring that only those proposals which would
not cause harm, or which would actually improve
the amenity of the area, are permitted.
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The policies contained within the adopted
Kennet Local Plan include a number designed to
achieve an appropriate standard of development
within conservation areas, in particular, Policy
BE2. The full wording of this policy is included
for information at Appendix E. However, this
policy relates to the control of development,
rather than specifically relating to
advertisements. The policy will only apply to
advertisement proposals on the rare occasion
when they require planning permission in
addition to advertisement consent.
Where development of a commercial nature is
proposed within a conservation area, early
thought should be given to the advertisement
requirements for the enterprise, so that
consideration can be given at the same time to
applications for planning permission and for
advertisement consent. The design of a
shopfront, say, or of larger elements of an entire
building, may dictate the types of, and locations
for signs. As previously mentioned, relegating
the issue of the design of advertisements to an
afterthought should be avoided.

Special Considerations Regarding
Listed Buildings
A great many of the properties within the central
areas of the District's towns and villages are
included in the Statutory List of Buildings of
Special Architectural or Historic Interest.
Regardless of the application of the
Advertisement Regulations, in terms of whether
or not Advertisement Consent needs to be
sought from the Council, alterations to a Listed
Building which would affect its special
architectural or historic interest must be
authorised by a Listed Building Consent before
works are carried out. It is a criminal offence
to carry out such works without the necessary
authorisation.
The erection or alteration of advertisements

on a

Listed Building are very likely to need Listed
Building Consent, with only a few exceptions.
For example, if only the wording of a sign is to
be changed, but the text style and coverage
within an existing fascia sign are to be
replicated, then it is unlikely that Listed Building
Consent would be needed. However, if the
dimensions, materials, finish, level and method
of illumination, method of fixing and position of a
sign are to be altered, or a completely new
advertisement is to be erected, then it is very
likely that this would affect the character and
appearance of the historic structure, and formal
Consent would need to be sought. Even an
advertisement which comprises a painted sign
on the wall of a Listed Building may require
Consent. Proposals relating to Listed Buildings
should be discussed with the Local Planning
Authority in advance of any application being
submitted, and certainly in advance of any work
being carried out.

Section 66 of the Planning (Listed Buildings and
Conservation Areas) Act 1990 requires that in
considering whether to grant planning
permission for a development which affects a
Listed Building or its setting, special regard shall
be paid to the desirability of preserving the
building or its setting or any features of special
architectural or historic interest which it
possesses. Since it is rare for an advertisement
to need planning permission in its own right, the
instances where this requirement will apply
directly will be limited. However, planning
permission would be required for the change of
use of a building or land to a commercial
purpose, and if this relates to a Listed Building,
or to premises within the setting of a Listed
Building, the impact of potential advertisements
should be considered as an integral part of the
proposal.
Within town and village centres, an individual
property is rarely seen in isolation from its
adjoining or close neighbours. The setting of a
Listed Building in such a location commonly
includes the street in which it lies, and possibly a
wider area such as a Market Square. In terms
of new commercial buildings, or changes of use
of buildings to business purposes, the potential
impact on Listed Buildings of advertisement
requirements for those enterprises should be
considered. Policy BE5 of the Kennet Local
Plan may apply to development proposals which
will affect the setting of a Listed Building, in
relation to potential advertisement requirements.
See Appendix E for the full text of relevant
Listed Building policies in the Kennet Local Plan.

Where Listed Building Consent is required for
the erection or alteration of an advertisement,
advice contained within Planning Policy
Guidance Note 15 (issued jointly by the
Departments of the Environment and of National
Heritage) will be used to assess the proposal.
Applicants must be able to justify their
proposals, and will need to show why the works
are desirable or necessary. The relevant
assessment criteria and detailed guidance is
given in Section 3 and in Annex C of PPG 15 for
dealing with applications for Listed Building
Consent relating to advertisements.
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PART 3 - DESIGN CONSIDERATIONS

Kennet District Council have produced this SPG
to emphasise the need for good practice in the
design of advertisements. The Council
recognises that good advertisement is essential
to modern business and is not seeking to
repress or stifle local initiative. On the contrary,
good design, promoted through good practice,
can contribute positively to the appearance of an
attractive and cared for environment and thus
increase the impact of the advertisement and
contribute to the vitality and viability of the local
area.

Design Considerations Regarding
Different Types of Sign
Illuminated Fascias
Too often this type of sign is a poorly designed
perspex box with a glossy finish and in garish
colours. On traditional buildings it will almost
always be unsuitable. Whether illumination is
really required will depend upon the use of the
property. If the normal opening hours are during

PPG19 indicates that design guidance in respect
of advertisements should concentrate on the
broad framework within which the advertisement
proposal will be considered. This section of the
SPG is intended to be of assistance to all those
proposing to erect an advertisement whether it
has deemed consent or requires express
consent.
The guidance is by no means exhaustive and it
will always be recognised by the LPA that
buildings and areas vary greatly. Therefore,
what may be acceptable in one location may be
inappropriate in another.

the day it will probably not be needed. However,
there may be a need for security or simply to
attract passers-by. In those circumstances, the
illumination of the shop window, if there is one,
should be the first priority. If the fascia has to be
illuminated then normally it should be by a
'trough' sign and not with individual lamp
holders.

It is not the Council's intention to frustrate
commercial interests and the LPA will seek to
suggest alternative means of advertisement
where a proposal is considered to be
unacceptable. However, designers should be
prepared to compromise on matters of
'corporate' design where it is unsuitable in a
particularly sensitive area, such as a
Conservation Area.

Design Issue - Position of Sign
~ should complement the character of the building
• should have regard to features of the building such
as windows and mouldings
• over-deep or poorly designed fascias will physically
and visually cut a shop front off from the rest of the
building
• new fascia boards should not exceed the space
traditionally used for such a feature
• signs should respect the proportions of the building
on which it is to be displayed
• generally signs should not be displayed above the
level of an existing shop fascia

Design Issue - Illumination
• internally lit box signs and box fascias, neon
displays and illumination by fluorescent tubes will
generally
be unacceptable,
particularly
in
Conservation Areas
• the illumination of shopfronts and signage in well-lit
town centres is generally considered unnecessary.
• where a light source is acceptable it should be an
integrated element of the overall design or as
discreet as possible.
• the use of subtle, restrained illumination may be
appropriate in some cases for example, the
illumination of advertisements under a projecting
upper floor could be achieved by 'spot lighting'.
• internally illuminated or halo lit individual letters,
applied to a fascia or direct to the face of a building
may also be acceptable in certain instances.
• only in exceptional circumstances will the Council
permit more than one illuminated sign on the
frontage of an individual building.
• the cumulative effect of light spill will also be a
consideration

*Halo lighting - the light source is concealed behind
lettering which stands proud of a fascia. Light is shone
back on to the fascia creating a glow or 'halo' around the
letters.
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Projecting Box Signs
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Such signs are particularly noticeable because
they are within the pedestrian's line of view.
These signs are invariably bulky and uniform in
silhouette as a result of their box construction.

The position of a traditional hanging sign in
relation to the elevation of a building is an
important consideration. They should generally
be hung at fascia level, brackets should be well
designed and complement the character of the
building and there should be sufficient head
height clearance. They should be positioned so
as not to obscure or damage architectural
features.
Lettering on a hanging sign should relate to the
name of the shop only and should not carry
advertisements for brand name products sold in
the shop.

In every respect such signs are inappropriate,
whether illuminated or not, in a Conservation
Area.

Design Issue - Materials
• traditional materials in traditional forms will be
generally encouraged
• examples include hand-painted signs on wood or
metal on a fascia or in the form of a hanging sign
• modern materials should be used with discretion
• some modern materials would be acceptable if they
are carefully selected and blend with the character
of their location
• modern materials which have strong colours and/or
their texture and finish is shiny or reflective will be
discouraged.

Traditional

Whilst traditional fascias and hanging signs will
normally be acceptable, in some circumstances
the design of the building may make them
inappropriate. In those cases, well designed
wall boards may be a suitable alternative.

Hanging signs
Design Issue - Lettering

The traditional hanging sign, constructed in
wood or metal, can .complement and add
interest to the character of a building and the
street scene. The use of quality hanging signs
on narrow streets can contribute much interest
and can readily be seen, leading to effective
advertising. On wider streets, however, the
impact of hanging signs is much reduced, they
are less visible and may in fact clutter formal
building lines.
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• choice should be influenced by the architecture of
the building
• choice should be influenced by the nature of the
business to be advertised
• whilst 'house' styles will in many cases be
acceptable there will be cases where they will need
to be modified to suit a building or area of particular
character or quality
• size of lettering should relate to the area of the
fascia or sign
• the correct size and weight of lettering will be an
important factor, in general terms letters should be
about three eights of the total height of a fascia
• the proportion of individual letters and the space
they occupy are relevant considerations
• hand painted lettering of a good standard will
almost always be preferable to plastic lettering,
especially on traditional buildings, in Conservation
Areas and on Listed Buildings.
• gold leaf and light colours on a dark background are
easily readable, and are suitable not just for fascia
signs but also for hanging signs or for painting
directly onte glass.
• simple lettering styles should be used because they
are more easily read.
• blocking large sections of shop windows with
lettering, information or adverts is not acceptable.

Painted Wall Signs
This is a traditional form of advertising still found
on certain buildings in Devizes and
Marlborough. They take the form of lettering or a
simple picture painted directly onto the wall of a
building. In a limited number of cases there may
be scope for permitting new wall signs in the
form of good quality lettering painted on or
applied to the upper storey of a building or on a
projecting or prominent side wall.
It must be emphasised that there are very few
cases where such signs will be acceptable
because, while this form of sign can add interest
and vitality to a street scene, it can also produce
a cluttered and disruptive effect if used
excessively and may spoil the character of a fine
historic building or group of buildings.

Window Signs
A possible method of advertising is the
application of lettering on the inside of windows.
This can draw attention to a shop without
detriment to the character of the street. Window
signs are particularly appropriate on old shop
fronts because they avoid the need for
alterations to the exterior or structure of the
building.
Window signs are also appropriate to advertise
businesses on upper floors, such as solicitor's
offices. Traditional gold leaf letters applied to
one or two upper floor offices will usually be
acceptable, provided that care is taken over the
position, style and proportions of the lettering.

Name Plates
Where buildings with a domestic elevation are
now used for commercial or professional office
purposes, the most acceptable form of external
sign is usually a brass name plate.
The size of the name plate should be related to
the space available at the side of the entrance
door and should take account of architectural
features. Several businesses sharing a building
should consider sharing a name plate.
Generally, such signs should not be illuminated
and should only relate to the person, partnership
or company and the type of profession, trade or
service provided.
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'A' Boards
A boards are freestanding signs which are
usually placed on the pavement outside the
building to which it relates. Typically, they are
used where a building is unable to
accommodate more conventional forms of
advertising. They are likely to require
Advertisement Consent and Consent from the
Highway Authority as they are situated on a right
of way. This form of advertising is not
acceptable where it is likely to cause a potential
hazard to pedestrians, for example in narrow
streets. A proliferation of A boards can detract
from the character of an area and will be
avoided.

Notice Boards
Within villages in particular, the provision of
small well designed public notice boards at
suitable locations will be encouraged as one
means of avoiding unsightly fly posting for local
events.
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Special Considerations for Specific Businesses

Shops and Similar Establishments
Ideally the only display at a shop should be the
fascia which would indicate the name of the
business and the trade carried on. In some
cases a certain amount of additional advertising
may be needed for example in the case of
village stores who may provide a wide range of
services in addition to simple retailing.

I'
Cafes and Restaurants
Generally speaking, where these occupy a part
of a shopping frontage they should be treated in
the same way as shops. There may be a case
for pub type signs in some instances, or for well
designed wall boards to display menus and
prices.

Bed and Breakfast Signs
These should normally be restricted to small well
designed hand painted boards identifying the
premises and located within the curtilage. The
most appropriate location for the advert will
depend on the individual establishment. For
example, a property with a deep front garden
may locate a signboard fixed to a post just inside
the front boundary. A property with a small or
no garden may locate a signboard on the ground
floor of the building. Small supplementary signs
may be acceptable if, for example, the parking
area is not immediately obvious.
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Banks and Offices
For Banks, a restrained fascia sign together with
a small plaque should be all that is needed.
In the case of offices, a name plaque by the side
of the door is normally the most appropriate form
of sign. In some situations, such as solicitors'
offices, there is a tradition of hand painted signs,
often in gold, on the windows. These are also
normally acceptable.
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Petrol Filling Stations
Special considerations may be said to apply to
petrol filling stations, because the terms of trade
peculiar to these premises are such that the
price and description of the product needs to be
clearly seen by passing motorists.
Nevertheless, this clarity can be achieved
without an excess of advertising materials.
A single pole sign identifying the brand and
prices will normally be acceptable. Festooning
the site with 'bunting' or garish posters will not,
however, be accepted. On the buildings, there
may be a case for a limited number of smaller
signs or notices, particularly in rural areas where
filling stations have begun to provide a wider
range of services.
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Public Houses and Hotels
The character of historic and attractive public
houses and hotels can be detrimentally affected
by a plethora of lights and signs. As highlighted
above, the size, design and materials used for
advertising should respect the character of the
building.
The traditional Inn sign whether on a free
standing pole or as a hanging sign will almost
always be acceptable together perhaps with a
fascia panel identifying the name of the
premises and/or the company. These may in
some circumstances be supplemented with
signs at the entrance for menu boards etc. The
repetition of brewery names and logos produces
unnecessary clutter and is not appropriate.
Signage should not be allowed to reduce the
individuality of the building by being over
prominent.
Traditional pub signs have a distinctive colour
and design. This may become a consideration,
particularly on a traditional building in a
Conservation Area, where modern names and
signs introduce modern colours and design.
The colour and design of the corporate image
being projected may be contrary to the principle
established in this Guidance, that
advertisements should complement the
character of the building. Such conflict should
be avoided .

. I,
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APPENDIX A - List of Consultees
~ Aldbourne Parish Council
~ All Cannings Parish Council
~ Alton Parish Council
~ Avebury Parish Council
~ Baydon Parish Council
~ Beechingstoke Parish Council
~ B BassettIW Monkton Parish Council
~ B Hinton/ W Bassett PC
~ Bishops Cannings Parish Council
~ Bromham Parish Council
~ Burbage Parish Council
~ Buttermere Parish Council
~ Charlton & Wilsford Parish Council

~
~
~
~

Pewsey Parish Council
Potterne Parish Council
Poulshot Parish Council
Preshute Parish Council

~ Ramsbury Parish Council
~ Roundway Parish Council
~ Rowde Parish Council
~ Rushall Parish Council
~ Savernake Parish Council
~ Seend Parish Council
~ Shalbourne Parish Council
~ Stanton St Bernard Parish Council
~ Stert Parish Council

~
~
~
~
~
~

Cheverell Magna PC
Cheverell Parva Parish Council
Chilton Foliat Parish Council
Chirton Parish Council
Chute Forest Parish Council
Chute Parish Council

~ Tidcombe & Fosbury Parish Council
~ Tidworth Parish Council

~
~
~
~
~
~
~
~

Collingbourne Ducis Parish Council
Collingbourne Kingston Parish Council
Devizes Town Council
East Kennett Parish Council
Easterton Parish Council
Easton Royal Parish Council
Enford Parish Council
Erlestoke Parish Council

~ Wood borough Parish Council
~ Wootton Rivers Parish Council
~ Worton Parish Council
~ Aldbourne Civic Society
~ Councillor D. Watson

~
~
~
~

Etchilhampton Parish Council
Everleigh Parish Council
Fittleton Parish Council
Froxfield Parish Council

~
~
~
~

Fyfield & Overton Parish Council
Grafton Parish Council
Great Bedwyn Parish Council
Ham Parish Council

~ Little Bedwyn Parish Council
~ Ludgershall Parish Council
~ Manningford Parish Council
~ Marden Parish Council
~ Market Lavington Parish Council
~ Marlborough Town Council
~ Marston Parish Council
~ Mildenhall Parish Council
~ Milton Lilbourne Parish Council
~ Netheravon Parish Council
~ North Newnton Parish Council
~ Ogbourne St Andrew Parish Council
~ Ogbourne St George Parish Council
~ Patney Parish Council

~ Upavon Parish Council
~ Urchfont Parish Council
~ West Lavington Parish Council
~ Wilcot & Huish Parish Council

~ Country Landowners Association
~ Countryside Commission
~ CPRE Kennet Group
~ Devizes Chamber of Commerce
~ Devizes Forum
~ English Heritage
~ FRCA
~ MAFF
~
~
~
~

Marlborough Chamber of Commerce
Marlborough Civic Society
Newbury District Council
North Wilts District Council

~
~
~
~
~

Pewsey Chamber of Commerce
Ramsbury Amenity Group
Rural Development Cmmssn
Salisbury District Council
Seend Trust

~ Swindon Borough Council
~ Test Valley Borough Council
~ The Civic Trust
~ Trust for Devizes
~ Vale of White Horse District Council
~ West Wilts District Council
~ Wiltshire Association of Local Councils
~ Wiltshire County Council
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APPENDIX B - Schedule 3, Town and Country Planning
(Control of Advertisements) Regulations 1992
SCHEDULE
CLASSES

3

OF ADVERTISEMENTS
WHICH MAYBE
DEEMED CONSENT
PART 1 - SPECIFIED

Regulation 6
DISPLAYED

WITH

CLASSES AND CONDITIONS

Class 1
Functional advertisements
of local authorities, statutory undertakers
and public transport undertakers
Description
1A.
An advertisement displayed wholly for the purpose of announcement or direction in relation to any of the functions
of a local authority or to the operation of a statutory undertaking or a public transport undertaking, which (a)
(b)

is reasonably required to be displayed for the safe or efficient performance
operation of that undertaking, and
cannot be displayed by virtue of any other specified class.

of those functions, or

Conditions and Limitations
lA.

(I) Illumination is not permitted unless reasonably required for the purpose of the advertisement.

Description
18.
An advertisement

displayed by a local planning authority on land in their area.

Conditions and Limitations
18.

(I) In an area of special control, such an advertisement
express consent for its display.

may be displayed only if the authority could have granted

Class 2
Miscellaneous advertisements
relating to the premises on which they are displayed
Description
2A.
An advertisement displayed for the purpose of identification, direction or warning, with respect to the land or building
on which it is displayed.
Conditions and Limitations
2A.

1

(I) No such advertisement may exceed 0.3 square metre in area.
(2) Illumination is not permitted.
(3) No character or symbol on the advertisement may be more than 0.75 metre in height, or 0.3 metre in an area of
special control.
(4) No part of the advertisement may be more than 4.6 metres above ground level, or 3.6 metres in an area of special
control.

Description
2B.
An advertisement relating to any person, partnership or company separately carrying on a profession, business or trade
at the premises where it is displayed.
Conditions and Limitations
28.

(I) No advertisement may exceed 0.3 square metre in area.
(2) No character or symbol on the advertisement may be more than 0.75 metre in height, or 0.3 metre in an area of
special control.
(3) No part of the advertisement may be more than 4.6 metres above ground level, or 3.6 metres in an area of special
control.
(4) Not more than one such advertisement is permitted for each person, partnership or company or, in the case of
premises with entrances on different road frontages, one such advertisement at each of two such entrances.
(5) Illumination is not permitted unless the advertisement states that medical or similar services or supplies are
available on the premises unless the advertisement states that medical or similar services or supplies are available on
the premises and the illumination is in a manner reasonably required to fulfil the purpose of the advertisement.
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Description
2C.
An advertisement relating to any institution of a religious, educational, cultural, recreational or medical or similar
character, or to any hotel, inn or public house, block of flats, club, boarding house or hostel, at the premises where
it is displayed.
Conditions and Limitations
2C.

(1) Not more than one such advertisement is permitted in respect of each premises or, in the case of premises with
entrances on different road frontages, one such advertisement at each of two such entrances.
(2) No such advertisement may exceed 1.2 square metres in area.
(3) No character or symbol on the advertisement may be more than 0.75 metre in height, or 0.3 metre in an area of
special control.
(4) No part ofthe advertisement may be more than 4.6 metres above ground level, or 3.6 metres in an area of special
control.
(5) Illumination is not permitted unless the advertisement states that medical or similar services or supplies are
available at the premises and the illumination is in a manner reasonably required to fulfil the purpose of the
advertisement.

Class 3
Miscellaneous temporary advertisements
Description
3A.
An advertisement relating to the sale or letting, for residential, agricultural,
development for such use, of the land or premises on which it is displayed.

industrial or commercial

use or for

Conditions and Limitations

3A.

(1)

Not more than one such advertisement, consisting of a single board or two joined boards, is
permitted.
(b)
Where more than one such advertisement is displayed, the first to be displayed shall be taken to
be the one permitted.
(2) No advertisement may be displayed indicating that land or premises have been sold or let, other than by the
addition to an existing advertisement of a statement that a sale or letting has been agreed, or that the land or premises
have been sold or let, subject to contract.
(3) Any such advertisement shall be removed within 14 days after the sale is completed or a tenancy is granted.
(4) No such advertisement may exceed in area(a)
where the advertisement relates to residential use or development, 0.5 square metre or, in the case
of two joined boards together, 0.6 square metre in aggregate;
(b)
where the advertisement relates to any other use or development, 2 square metres or, in the case
of two joined boards together, 2.3 square metres in aggregate.
(5) Where the advertisement is displayed on a building, the maximum projection permitted from the face of the
building is 1 metre.
(6) Illumination is not permitted.
(7) No character or symbol on the advertisement may be more than 0.75 metre in height, or 0.3 metre in an area of
special control.
(8) No part ofthe advertisement may be higher above ground level than 4.6 metres, or 3.6 metres in an area of special
control or, in the case of a sale or letting of part only of a building, the lowest level of that part of the building on
which display is reasonably practicable.
(a)

Description
3B.
An advertisement announcing the sale of goods or livestock, and displayed on the land where the goods or livestock
are situated or where the sale is held, not being land which is normally used, whether at regular intervals or otherwise,
for the purpose of holding such sales.
Conditions and Limitations

3B.
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(1)

Not more than one such advertisement may be displayed at anyone time on the land concerned.
Where more than one such advertisement is displayed, the first to be displayed shall be taken to
be the one permitted.
(2) No such advertisement may be displayed earlier than 28 days before the day (or first day) on which the sale is due
to take place.
(3) Any such advertisement shall be removed within 14 days after the sale is completed.
(4) No such advertisement may exceed 1.2 square metres in area.
(5) Illumination is not permitted.
(6) No character or symbol on the advertisement may be more than 0.75 metre in height, or 0.3 metre in an area of
special control.
(7) No part of the advertisement may be more than 4.6 metres above ground level, or 3.6 metres in an area of special
control.
(a)
(b)

Description
3C.
An advertisement relating to the carrying out of building or similar work on the land on which it is displayed, not
being land which is normally used, whether at regular intervals or otherwise, for the purposes of carrying out such
work.
Conditions and Limitations

3C.

(I)

(a)

Not more than one such advertisement shall be displayed at anyone time, on each road frontage
of the land, in respect of each separate development project, except in the case mentioned in
paragraph (4) below.
(b)
Where more than one such advertisement is displayed, the first to be displayed on any frontage
shall be taken to be the one permitted.
(2) No such advertisement may be displayed except while the relevant works are being carried out.
(3) No such advertisement may exceed in aggregate (a)
in the case of an advertisement referring to one person (i)
if the display is more than 10 metres from a highway, 3 square metres in area; or
(ii)
in any other case, 2 square metres;
(b)
in the case of an advertisement referring to more than one person (i)
ifthe display is more than 10 metres from a highway, 3 square metres plus 0.6 square
metre for each additional person, or
in any other case, 2 square metres plus 0.4 square metre for each additional person,
(ii)
together with 0.2 of the area permitted under sub-paragraph (a) or (b) above for the
name, if any, of the development project.
(4) Where any such advertisement does not refer to any person carrying out such work, that person may display a
separate advertisement with a maximum area of 0.5 square metre, which does so refer, on each frontage of the land
for a maximum period of 3 months.
(5) Illumination is not permitted.
(6) No character or symbol on the advertisement may be more than 0.75 metre in height, or 0.3 metre in an area of
special control.
(7) No part of the advertisement may be more than 4.6 metres above ground level, or 3.6 metres in an area of special
control.

Description
3D.
An advertisement

- (i)

(ii)

announcing any local event of a religious, educational, cultural, political, social or
recreational character.
relating to any temporary matter in connection with an event or local activity of such
a character.

not being an event or activity promoted or carried on for commercial purposes.
Conditions and Limitations
3D.

(I) No such advertisement may exceed 0.6 square metre in area.
(2) No such advertisement may be displayed earlier than 28 days before the day (or first day) on which the event or
activity is due to take place.
(3) Any such advertisement shall be removed within 14 days after the end of the event or activity.
(4) Illumination is not permitted.
(5) No character or symbol on the advertisement may be more than 0.75 metre in height, or 0.3 metre in an area of
special control.
(6) No part of the advertisement may be more than 4.6 metres above ground level, or 3.6 metres in an area of special
control.

Description
3E.
An advertisement
displayed.

relating to any demonstration

of agricultural

methods or processes, on the land on which it is

Conditions and Limitations
3E.

(I) Advertisements of this Class may not be displayed on any land for more than 6 months in any period of 12 months.
(2) The ma"Ximum area of display permitted in respect of each demonstration is 1.2 square metres.
(3) No single advertisement within such a display may exceed 0.4 square metre in area.
(4) No such advertisement may be displayed earlier than 28 days before the day (or first day) on which the
demonstration is due to take place and shall be removed within 14 days after the end of the demonstration.
(5) Illumination is not permitted.
(6) No character or symbol on the advertisement may be more than 0.75 metre in height, or 0.3 metre in an area of
special control.
(7) No part ofthe advertisement may be more than 4.6 metres above ground level, or 3.6 metres in an area of special
control.
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Description
3F.

An advertisement relating to the visit of a travelling circus, fair or similar travelling entertainment
place in the district.

to any specified

Conditions and Limitations
3F.

(1) No such advertisement

may exceed 0.6 square metre in area.

(2) No such advertisement may be displayed earlier than 14 days before the first performance or opening of the
entertainment at the place specified.
(3) Any such advertisement shall be removed within 7 days after the last performance or closing of the specified
entertainment.
(4) At least 14 days before the advertisement is first displayed, the local planning authority are to be notified in writing
of the first date on which, and of the site at which, it is to be displayed.
(5) Illumination is not permitted.
(6) No part of the advertisement may be more than 3.6 metres above ground level.

Class 4
Illuminated advertisements
on business premises
Description
4A.
An illuminated advertisement displayed on the frontage of premises within a retail park, which overlook or face on
to a communal car park wholly bounded by the retail park, where the advertisement refers wholly to any or all of the
following matters, namely the business carried on or the name or qualifications of the person carrying on a business
from the premises.
Conditions and Limitations
4A.

(I) Subject to paragraph (11) below, no such advertisement is permitted within a conservation area, an area of
outstanding natural beauty, a National Park or the Broads.
(2) In the case of a shop, no such advertisement may be displayed except on a wall containing a shop window.
(3) Not more than one such advertisement parallel to a wall and one projecting at right angles from such a wall is
permitted, and in the case of any projecting advertisement (a)
no surface may be greater than I square metre in area;
(b)
the advertisement may not project more than I metre from the wall; and
(c)
it may not be more than 1.5 metres high.
(4) Each character of the advertisement but no part of the background is to be illuminated from within.
(5) No such advertisement may include any intermittent light source, moving feature, exposed cold cathode tubing,
animation or reflective material.
(6) The luminance of any such advertisement
Schedule.

may not exceed the limits specified in paragraph 2 of Part 11of this

(7) In the case of any advertisement consisting of a built-up box containing the light source, the distance between (a)
the face ofthe advertisement and any wall parallel to which it is displayed, at the point where it
is affixed, or
(b)
the two faces of an advertisement projecting from a wall, may not exceed 0.25 metre.
(8) The lowest part of any such advertisement must be at least 2.5 metres above ground level.
(9) No character or symbol on the advertisement may be more than 0.75 metre in height.
(10) No part of the advertisement may be higher above ground level than 4.6 metres or the bottom level of any first
floor window in the wall on which the advertisement is displayed, whichever is the lower.
(11) Paragraph (1) above does not preclude the continued display of an advertisement being displayed at the date of
designation of the relevant area until the expiry of 5 years from that date.

Description
4B.
An illuminated advertisement, other than one falling within Class 4A, displayed on business premises wholly with
reference to any or all of the following matters, namely the business carried on or the name or qualifications of the
person carrying on a business from those premises.
Conditions and Limitations
4B.
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(1) Subject to paragraph (12) below, no such advertisement is permitted within a conservation area, an area of
outstanding natural beauty, a National Park or the Broads.
(2) In the case of a shop, no such advertisement may be displayed except on a wall containing a shop window.
(3) Not more than one such advertisement parallel to a wall and one projecting at right angles from such a wall is
permitted, and in the case of any projecting advertisement (a)
no surface may be greater than 0.75 square metre in area;
(b)
the advertisement may not project more than 1 metre from the wall or two-thirds of the width of
any footway or pavement below, whichever is the less;

(c)
it may not be more than I metre high; and
(d)
it may not project over any carriageway.
(4) Each character of the advertisement but no part of the background is to be illuminated from within.
(5) No such advertisement may include any intermittent light source, moving feature, exposed cold cathode tubing,
animation or reflective material.
(6) The luminance of any such advertisement may not exceed the limits specified in paragraph 2 of Part 11of this
Schedule.
(7) In the case of any such advertisement consisting of a built-up box containing the light source, the distance
between(a)

the face ofthe advertisement and any wall parallel to which it is displayed, at the point where it
is affixed, or
(b)
the 2 faces of an advertisement projecting from a wall, may not exceed 0.25 metre.
(8) The lowest part of any such advertisement shall be at least 2.5 metres above ground level.
(9) No surface of any advertisement may exceed one-sixth of the frontage on which it is displayed, measured up to
a height of 4.6 metres from ground level or 0.2 of the frontage measured to the top of the advertisement, whichever
is the less.
(10) No character or symbol on the advertisement may be more than 0.75 metre in height.
(11) No part of the advertisement may be higher above ground level than 4.6 metres or the bottom level of any first
floor window in the wall on which the advertisement is displayed, whichever is the lower.
(12) Paragraph (I) above does not preclude the continued display of an advertisement being displayed at the date of
designation of the relevant area until the expiry of 5 years from that date.

J

Class 5
Advertisements
on business premises
Description
5.
Any advertisement which does not fall within Class 4A or 4B displayed on business premises wholly with reference
to any or all ofthe following matters, namely the business carried on, the goods sold or services provided, or the name
or qualifications of the person carrying on the business, or supplying the goods or services, on those premises.
Conditions and Limitations
5.

(I) In the case of a shop, no such advertisement may be displayed, except on a wall containing a shop window.
(2) In an area of special control, the space occupied by any such advertisement may not exceed 0.1 of the overall area
of the face of the building on which it is displayed, up to a height of 3.6 metres from ground level; and the area
occupied by any such advertisement shall, notwithstanding that it is displayed in some other manner, be calculated
as if the whole advertisement were displayed flat against the face of the building.
(3) Illumination is not permitted unless the advertisement states that medical or similar services or supplies are
available at the premises on which the advertisement is displayed and the illumination is in a manner reasonably
required to fulfil the purpose of the advertisement.
(4) No character or symbol on the advertisement may be more than 0.75 metre in height, or 0.3 metre in an area of
special control.
(5) No part of the advertisement may be higher above ground level than whichever is the lower of(a)
4.6 metres, or 3.6 metres in an area of special control; or
(b)
the bottom level of any first floor window in the wall on which the advertisement is displayed.

Class 6
An advertisement
on a forecourt of business premises
Description
6.
An advertisement displayed on any forecourt of business premises, wholly with reference to all or any of the matters
specified in Class 5.
Conditions and Limitations
6.
(I) Advertisements displayed on any such forecourt or, in the case of a building with a forecourt on two or more
frontages on each of those frontages, shall not exceed in aggregate 4.5 square metres in area.
(2) 1lIumination is not permitted.
(3) No character or symbol on the advertisement may be more than 0.75 metre in height, or 0.3 metre in an area of
special control.
(4) No part of the advertisement may be more than 4.6 metres above ground level, or 3.6 metres in an area of special
control.
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Class 7
Flag advertisements
Description
7.
An advertisement displayed on any forecourt of business premises, wholly with reference to all or any of the matters
specified in Class 5.
Conditions and Limitations
7.

(I) No such advertisement is permitted other than one(a)
bearing the name or device of any person occupying the building or
(b)
referring to a specific event (other than the offering of named goods for sale) of limited duration,
which is taking place in the building, for the duration ofthe event.
(2) No character or symbol on the flag may be more than 0.75 metre in height, or 0.3 metre in an area of special
control.

Class 8
Advertisements
on hoardings
Description
8.
An advertisement on a hoarding which encloses, either wholly or in part, land on which building operations are taking
place or are about to take place, if those operations are in accordance with a grant of planning permission (other than
outline permission) for development primarily for use for commercial, industrial or business purposes.
Conditions and Limitations
8.

(I) Subject to paragraph (7) below, no such advertisement shall be displayed in a conservation area, a National Park,
an area of outstanding natural beauty or the Broads.
(2) No such advertisement may be displayed earlier than one month before the commencement of the building
operations.
(3) Any such advertisement shall be at least 1.5 metres high and I metre long and not more than 3.1 metres high and
6. I metres long.
(4) At least 14 days before the advertisement is first displayed, the local planning authority shall be notified in writing
by the person displaying it of the date on which it will first be displayed and shall be sent a copy of the relevant
planning permission.
(5) No such advertisement shall be displayed for more than 2 years.
(6) 1llumination is permitted in a manner and to the extent reasonably required to achieve the purpose of the
advertisement.
(7) Paragraph (I) above does not preclude the continued display of an advertisement being displayed at the date of
designation of the relevant area until the expiry of I year from that date or 2 years from the date of commencement
of the display, whichever is the later.

Class 9
Advertisements
on highway structures
Description
9.
An advertisement displayed on a part of an object or structure designed to accommodate four-sheet panel displays,
the use of which for the display of such advertisements is authorised under section 115E( I)(a) of the Highways Act
I 980(a).
Conditions and Limitations
9.

(I) No such advertisement may exceed 1.6 metres in area.
(2) Illumination is not permitted.
(3) No character on the advertisement may be more than 0.75 metre in height, or 0.3 metre in an area of special
control.
(4) No part of the advertisement may be more than 4.6 metres above ground level, or 3.6 metres in an area of special
control.

Class 10
Advertisements
for neighbourhood
watch and similar schemes
Description
10.
An advertisement displayed on or near highway land (but not in the window of a building), to give notice that a
neighbourhood watch scheme or a similar scheme established jointly by the police authority and a local committee
or other body of persons is in operation in the area.
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Conditions and Limitations
10.

Class 11
Directional

(I) No such advertisement may exceed 0.2 square metre in area.
(2) No such advertisement may be displayed on highway land without the consent of the highway authority.
(3) The local planning authority shall, at least 14 days before the advertisement is first displayed, be given particulars
in writing of the place at which it is to be displayed and a certificate (a\
that the scheme has been properly established;
(b)
that the police authority have agreed to the display of the advertisement; and
(c)
where relevant, that the consent of the highway authority has been given.
(4) Any such advertisement shall be removed within 14 days after (a)
the relevant scheme ceases to operate;
(b)
the relevant scheme ceases to be approved by the police authority; or
(c)
the highway authority withdraw their consent to its display.
(5) Illumination is not permitted.
(6) No character or symbol on the advertisement may be more than 0.75 metre in height, or 0.3 metre in an area of
special control.
(7) No part of the advertisement may be more than 3.6 metres above ground level.

advertisements

Description
11.
An advertisement on a single flat surface directing potential buyers and others to a site where residential development
is taking place.
Conditions and Limitations
11.

(I) No such advertisement may exceed 0.15 square metre in area.
(2) No part of the advertisement may be of a reflective material.
(3) The design of the advertisement may not be similar to that of a traffic sign.
(4) The advertisement is to be displayed on land adjacent to highway land, in a manner which makes it reasonably
visible to an approaching driver, but not within 50 metres of a traffic sign intended to be observed by persons
approaching from the same direction.
(5) No advertisement may be more than two miles from the main entrance of the site.
(6) The local planning authority shall, at least 14 days before the advertisement is first displayed, be notified in writing
of the place at which, and the first date on which, it will be displayed.
(7) No such advertisement may be displayed after the development of the site is completed or, in any event, for more
than 2 years.
(8) Illumination is not permitted.
(9) Any character or symbol on the advertisement shall be at least 0.04 metre high.
(10) No character or symbol on the advertisement may be more than 0.25 metre high.
(11) No part of the advertisement may be more than 4.6 metres above ground level, or 3.6 metres in an area of special
control.

Class 12
Advertisements
inside buildings
Description
12.
An advertisement displayed inside a building which does not fall within Class J in Schedule 2.

1

Class 13
Sites used for the display of advertisements
on 1st April 1974
Description
13.
An advertisement displayed on a site which was used for the display of advertisements
I st April 1974 and has been so used continually since that date.

without express consent on

Conditions and Limitations
13.

(1) No substantial increase in the extent, or substantial alterations in the manner, of the use of the site for the display
of advertisements on 1st April 1974 is permitted.
(2) If any building or structure on which such an advertisement is displayed is required by or under any enactment
to be removed, no erection of any building or structure to continue the display is permitted.
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Class 14
Advertisements
displayed after expiry of express consent
Description
14.
An advertisement displayed with express consent, after the expiry of that consent, unless(a)
a condition to the contrary was imposed on the consent,
(b)
a renewal of consent was applied for and refused.
Conditions and Limit~tions
14.

(I) Any condition imposed on the relevant express consent is to continue to apply to any such advertisement.
(2) No advertisement may be displayed under this class except on a site which has been continually used for the
purpose since the expiry of the express consent.

PART 11
INTERPRET

ATION

1.

(I) In this Schedule "business premises" means any building or part of a building normally used for the purpose of any professional,
commercial or industrial undertaking, or for providing services to members of the public or of any association, and
includes a public restaurant, licensed premises and a place of public entertainment, but not(a)
a building used as an institution of a religious, educational, cultural, recreational, or medical or
similar character;
(b)
a building designed for use as one or more separate dwellings, unless it was normally used,
immediately before Ist September 1949, for any such purpose or has been adapted for use for any
such purpose by the construction of a shop front or the making of a material alteration of a similar
kind to its external appearance;
(c)
any forecourt or other land forming part of the curtilage of a building;
(d)
any fence, wall or similar screen or structure, unless it forms part of the fabric of a building;
"forecourt" includes any fence, wall or similar screen or structure enclosing a forecourt and not forming part of the
fabric of a building constituting business premises;
"ground level", in relation to the display of advertisements on any building, means the ground-floor level of that
building;
"highway land" means any land within the boundaries of a highway;
"joined boards" means boards joined at an angle, so that only one surface of each is usable for advertising;
"public transport undertaking" means an undertaking engaged in the carriage of passengers in a manner similar to that
of a statutory undertaking;
"retail park" means a group of 3 or more retail stores, at least one of which has a minimum internal floor area of 1,000
square metres and which (a)
are set apart from existing shopping centres but within an existing or proposed urban area;
(b)
sell primarily goods other than food;
(c)
share one or more communal car parks.
"traffic sign" means a sign falling within Class H of Schedule 2 to these Regulations.
(2) Where a maximum area is specified, in relation to any class in this Schedule, in the case of a double-sided board,
the area of one side only shall be taken into account.

2.

(I) Subject to sub-paragraph (2), the permitted limits of luminance for advertisements falling within Class 4A or 4B
are, for an illuminated area measuring not more than (a)
0.5 square metre, 1,000 candela per square metre,
(b)
2 square metres, 800 candela per square metre,
(c)
10 square metres, 600 candela per square metre,
and for any greater area, 400 candela per square metre.
(2) For the purposes of calculating the relevant area for the permitted limits (a)
each advertisement, or in the case of a double-sided projecting advertisement, each side of the
advertisement is to be taken separately;
(b)
no unilluminated part of the advertisement is to be taken into account.
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APPENDIX C-

List of Conservation Areas Within Kennet

~ Aldbourne
~ All Cannings
~ Alton
~ Avebury
~ Axford
J

I

~
~
~
~
~

Baydon
Bishops Cannings
Bowden Hill *
Bromham
Brunton

~
~
~
~

Burbage
Charlton
Chilton Foliat
Chirton

~ Chisbury
~ Chute Cadley/Lower Chute
~ Collingbourne Ducis
~ Collingbourne Kingston
~ Devizes
~
~
~
~
~

East Chisenbury
Easteourt
Easterton
East Grafton
East Kennett

~
~
~
~

Loekeridge
Ludgershall
Manton
Marden

~
~
~
~
~
~

Market Lavington
Marlborough
Mildenhall
Milton Lilbourne
Netheravon
Oare

~ Ogbourne S1. Andrew
~ Ogbourne S1. George
~ Oxenwood
~ Pewsey
~ Potterne
~ Poulshot
~ Ramsbury
~ Sandy Lane *
~ Seend
~ Shalbourne
~ Tideombe
~ Upavon
~ Upper Chute
~ Urehfont

~ Easton Royal
~ Enford
~ Erlestoke
~ Etehilhampton
~ Fittleton and Haxton
~ Froxfield

~ Wedhampton
~ West Kennett

~
~
~
~
~

~ Woodborough
~ Wootton Rivers
~ Worton

Fyfield (nr. Pewsey)
Great Bedwyn
Great Cheverell
Ham
Hileott

~ Little Bedwyn

~ West Lavington & Littleton Pannell
~ Wileot
~ Wilsford
~ Wilton

*denotes shared with North Wiltshire District
Council

~I
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APPENDIX D -

Extent of North Wessex Downs Area of
Outstanding Natural Beauty Within Kennet

........................
.......................
........................
.......................
........................
.......................
........................
.......................
........................
.......................
........................
.......................

Area of Outstand ing Natu ral Beauty
•......................
:iiiiiiliiii1il!!!iliiii1ili!i!iiiiiiiiiii
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APPENDIX E - Relevant Kennet Local Plan Policies
Development Principles

Conservation Areas

POLICY DP1

POLICY BE2

The environment of the District is nationally
recognised as being of high quality and
significance. The local Planning Authority will
therefore consider all proposals for development
against the principles set out below.
Applications should demonstrate that these
principles have been addressed, where they are
relevant.

Development in Conservation Areas will only be
permitted where it would preserve or enhance
their character or appearance. The Local
Planning Authority will have regard to the
physical and functional aspects of proposals to
assess whether they conserve the special
architectural or historic interest of the area. In
particular, new development will be expected to
achieve the following:-

DEVELOPMENT PRINCIPLES
a.

b.
c.

d.

e.

f.
g.

h.

I.

j.

k.

I.

The development should not exacerbate or
create a road safety hazard nor have
adverse effects on highways or other rights
of way.
Adequate services should be available or
alternative provision should be made.
The development should include measures
to safeguard existing landscape,
archaeological and architectural features
and natural history interests.
The development should not create an
unacceptable relationship between different
land uses by virtue of noise, fumes, smell,
effluent, vibration or other pollutant.
The development should include
landscaping proposals which take into
account not only the immediate impact of
the development on adjacent properties or
land uses, but also the development's
potential impact on the wider landscape
setting.
Landscaping proposals should include
indigenous species.
The development should not have an
adverse impact on the amenity of local
residents or property owners.
The design and positioning of roof lights
and windows in buildings and any external
lighting required as part of a development
should be appropriate for their purpose and
ensure that spillage and glare are minimised
and appropriately screened.
The development should be appropriate to
the character of the area in terms of scale,
design, layout and form, and, where
possible, reflect the local building style in
terms of materials and design.
The development should pay special
attention to the maintenance or
improvement of existing pedestrian and
cycle links.
The development should minimise the
potential impact of new buildings on
existing, adjacent properties, by sensitive
siting and layouts that are in keeping with
the local character of the area.
A high standard of design will be required in
both the built environment and the
countryside.

a.
b.
c.

d.

e.

the mass, scale and materials should be
harmonious with surrounding built forms;
the density and layout should align with any
historic street or boundary pattern;
the detailed design should respect the
architectural styles of surrounding
buildings, especially where there is a strong
vernacular identity, and complement them
rather than detract from their form;
the conservation of the area's mixture of
land uses should be preserved or where
changed should be to the benefit of the
character of the area; and
vistas and views into or out of the
designated area should be retained.

Listed Buildings
POLICY BE5
Planning permission will not be granted for any
proposals which would not preserve the historic
or architectural qualities of a listed building, its
setting or any features of special architectural or
historic interest it possesses, or would adversely
affect its curtilage. The Council will expect that
any application affecting a Listed Building
should include sufficient detail to enable the
impact of the proposed development to be
accurately assessed.
POLICY BEG
Planning permission for alterations and
extensions to Listed Buildings will only be
permitted, providing the following guidelines are
followed;a.
b.
c.

d.
e.

the essential structure of the building is not
altered or weakened;
features of architectural or historic interest
are retained unaltered;
any new details are designed so as to
complement and respect the character of
the building;
materials used are of a cololJr and finish
sympathetic to those existing; and,
the scale of any extension to the original
building does not dominate in either scale,
material, or situation.
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